I am a Senior Fellow with the Design Futures Council, an organization focusing on the future of architecture and design. It recently asked me, amongst many others, about the past and future of architecture for the special 10th anniversary issue of its newsletter, DesignIntelligence. I thought I would share my answers here, for while they are perhaps not surprising, they are hopefully provocative.
What do you think has most affected the practice of architecture in the past decade? (for better or worse)
Although I'm of course biased, the recognition of the Experience Economy in the past decade has had a tremendous effect on architecture. Goods and services are no longer enough; what consumers want are experiences – memorable events that engage each person in an inherently personal way. That means that the design of every building – not just retail, hotels, or museums, but commercial, residential, and every other kind of building – now needs to factor in how the space will be encountered, not just from an aesthetic or functional viewpoint, but from an overall view to the direct experience every person has within it. No longer can we view (if we ever did) architecture as an end; it is but the means – the stage – for the experience that happens within and without a building’s walls.
What do you think will most affect the design professions in the next 10 years?
A new imperative is emerging across all businesses: authenticity. Its rise coincides with that of the Experience Economy, for in a world of paid-for experiences, consumers question more and more what is real and what is not. Increasingly, they want to buy the real from the genuine, not the fake from the phony. However, all architecture, like all design – indeed, all economic offerings! – is in its essence unreal. It is creating something new that never existed before, out of whole cloth, using artificial technology, under societal rules, in order to make money. Architecture is fake. Ah, but when done well, and done right, how real we perceive it to be! The emerging task, therefore, is to render buildings and their surroundings to be perceived as real by those who encounter them. Someday “rendering authenticity” will come as readily to the lips as “controlling costs” or “enhancing quality”. Indeed, just as Quality (with a capital ‘Q’) has surfaced as a business discipline over the past thirty years, so, too, will Authenticity (with a capital ‘A’) become a discipline across all fields of business, especially architecture, in the coming decades.
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